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IMPACT ON TRAVEL PLANS
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Travelers with Travel Plans in the Next Six Months Comparison

90%92%89%91%92%
87%89%88%

91%
88%90%

86%86%87%89%87%87%
81%

65%
57%

62%
66%65%

69%68%
65%

70%69%70%

87%

8/317/65/113/303/22/21/511/2410/279/299/18/47/76/95/124/143/172/171/2012/1611/1810/219/238/267/297/16/35/64/83/11
0

20

40

60

80

100



IMPACT ON TRAVEL PLANS

Travel Sentiment Study Wave 65

23%

14%

11%

17%

14%

13%

24%

25%

26%

18%

24%

26%

19%

23%

24%

Coronavirus/COVID-19

Concerns about my personal financial situation

Transportation costs

0 50 100

1 - No impact at all 2 3 4  5 - Greatly impact

Factors Impacting Decisions to Travel in Next Six Months
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Indicated that Coronavirus Would Greatly Impact their Decision to 
Travel in the Next Six Months
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Travelers Planning to Change Upcoming Travel Plans Due to 
COVID-19 Comparison
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Influence of COVID-19 on Travel Plans in the Next Six Months
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If you have hesitations about traveling, which of the following factors are preventing 
you from taking a trip? 
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Impact of Gas Prices on Decisions to Travel in Next Six Months
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Indicated that Gas Prices* Would Greatly Impact their Decision to 
Travel in the Next Six Months
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*Note: Prior to 8/31, respondents were asked about the impact of risinggas prices. Beginning on 8/31, risingwas removed from the question. 
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Impact of Gas Prices on Travel Plans
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Impact of Gas Prices* on Travel Plans
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*Note: Prior to 8/31, respondents were asked about the impact of risinggas prices. Beginning on 8/31, risingwas removed from the question. 
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Activities Travelers Plan to Participate in During Their Fall Travels

*Corn maze, hay rides, pumpkin patch, etc.

56%

43%

28%

23%

23%

22%

21%

20%

19%

18%

17%

16%

13%

6%

4%

0 10 20 30 40 50 60 70

Visit friends and family
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Visit a museum, art gallery, or other arts/cultural institution

View fall foliage

Visit a farmers market

Attend a festival

Go on a hike or bicycle ride

Visit an amusement park or theme park

Go to a winery, brewery, or distillery

Visit a farm to experience fall harvest activities*

Attend or participate in a sporting event

Go fruit or berry picking

Tour a college or university

Other
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Activities Travelers Plan to Participate in During Their Fall Travels



Longwoods International Research
longwoods-intl.com/covid-19

Miles Partnership COVID-19 Communication Center
covid19.milespartnership.com

Additional Resources

https://longwoods-intl.com/covid-19
covid19.milespartnership.com


Thank You


